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Part A

Answer all guestions.
Each question carries Ya mark.

Marketing is y
{a) Only a function of management,
(b} Funetion of management as well as a business philosophy.
(e} Ounly a business philosophy,
(d) Selling goods and services.
Which one of the following is an example of a customer in an organisational market ?
(a) A housewife who buys detergent.
(b) A consumer who hires a lawyer.
(e} A garment factory which buys buttons for their garments.

(d) A factory manager who buys petrol for her personal car.
Toyota knows that some people want sports cars, others want vans, estate cars, or Sconomy car

In this case Toyota has found its markets to be :

(a) Heterogeneous. (b} Undifferentiated.

(e) Focused.
The process of dividing a total market into market groups so that persons within each group ha
relatively similar product needs is called

() Homogeneous,

(a) Segmenting. (b) Differentiating,
(¢) Target Marketing. (d) Concentrating.
Turn oy
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ts jn new markets, this is eall:

walon by selling its prisont produc

When a firm tries to incrense
(b)) Market Dev plopment.

in)l Market Penetration.

t¢)  Product Development. 1 Diversification.

Place, within the Marketing Mix can best be desoriboed as ;
(a) Where the produet is purchased.
{b)  Where the product is consumed.
(e} Where the product is sold.

(d)  Where the product is manufacturad,

Marketing channel that involves no intermediaries to made their products available to final b
15 classified as :

{a) Direct Channel, (b) Indirect Channel.
(e} Flexible Channel. (d}) Static Channel.
Marketing channels are considered as part of ;
(a) Customer-value delivery network.
(b)  Whaolesaler-customer delivery ietwork.
(¢} Retailer-wholesaler delivery network,
(d)  Customer-retailer delivery network.
A person’s own living or interacting and acting pattern is classifiod -
(a) Personality, (b)) Lifestyle.
(e} Self concept. td) Social class:
Customers keeping such information that supports their attitudes towards brand is classifie
(a)  Selective Attention. (b)  Selective Distortion.
te)  Selective Retention. (d) Al of nbave,
If product performance exisosds custormer expectations, custonyer js -
()  Satisfied. (b} Dissatisfied.

L) ' ]
el Delighted (d) Mone of Aboye.
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